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Origin	  of	  the	  Southeast	  Asian	  Crea2ve	  Ci2es	  Network	  –	  A	  different	  
approach	  to	  crea2ve	  ci2es	  networking	  and	  	  ASEAN	  community	  
development	  	  -‐	  5	  key	  points 

 Rather	  than	  a	  government	  driven	  
ini/a/ve,	  SEACCN	  is	  network	  of	  
similar	  ini/a/ves	  in	  different	  ci/es.	  

 ASEAN	  is	  o>en	  s/ll	  a	  poli/cal	  
construct,	  SEACCN	  connects	  real	  
people,	  groups	  and	  ins/tu/ons	  in	  
ASEAN	  member	  countries	  

 Members	  can	  be	  other	  ci/es,	  
facul/es,	  ins/tu/ons	  and	  
organiza/on	  recognized	  groups	  	  

 The	  focus	  is	  on	  ASEAN,	  but	  
interna/onal	  coopera/on	  is	  ac/vely	  
thought	  and	  in	  place	  

 The	  focus	  is	  on	  second	  ci/es	  (not	  
capitals),	  but	  all	  ci/es	  are	  welcome	  
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Connec2ng	  2nd	  Ci2es	  in	  SE	  Asia	  

Each	  city	  is	  
unique,	  but	  there	  

is	  overlap	  in	  
interest	  areas	  
and	  greater	  
similarity

DIVERSITY	  and	  
similarity	  -‐	  rich	  
ground	  for	  easier	  

cooperaAon	  

Crea2ve	  Communi2es	  


Networking	  experiences	  


Organisa2on	  (public	  /	  private	  
educa2on	  /	  civil	  sectors)

Local	  prac2ces	  &	  know-‐how	  


And we all already have many international partners and 
influences that we can share 
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There	  is	  a	  renewed	  interest	  in	  ci2es	  and	  urban	  areas	  and	  they	  
seem	  be	  appropriate	  hubs	  for	  interna2onal	  interac2ons	  and	  
partnerships	  

Alex	  Steffen:	  The	  shareable	  future	  of	  ci/es	  
hJp://www.ted.com/talks/lang/eng/alex_steffen.html	  	  

Triumph	  of	  the	  City	  
hJp://www.youtube.com/watch?v=Dsofgp01tZs&feature=related	  	  

TEDxLiffey	  Dylan	  Haskins	  -‐	  The	  Crea/ve	  City	  
hJp://www.youtube.com/watch?v=gUq209Dk_Sc	  
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We	  had	  inputs,	  lecturers,	  and	  visitors	  from	  leading	  
ci2es	  and	  regions	  around	  the	  world	  

Mission:	  the	  City	  of	  Aus/n	  is	  commiJed	  to	  pursuing	  
economic	  development	  policies	  that	  enhance	  local	  
prosperity.	  	  The	  City	  is	  in	  a	  posi/on	  to	  more	  directly	  
influence	  the	  future	  of	  the	  local	  economy	  in	  part	  through	  
its	  economic	  development	  policies,	  including	  those	  
focused	  on	  emerging	  technology.	  
•  Clean	  Energy	  	  	  Digital	  Media	  	  	  Wireless	  	  Biotechnology	  

and	  Life	  Sciences	  	  	  Early-‐Stage	  Technology	  
Commercializa/on	  
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Including	  the	  Bri2sh	  Counci’s	  Crea2ve	  Ci2es	  network	  in	  Europe	  
and	  Asia	  hPp://crea2veci2es.bri2shcouncil.org/	  
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Including	  the	  well	  known,	  UNESCO	  Crea2ve	  Ci2es	  Network 
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As	  well	  as	  European	  Urban	  Networks	  and	  Ini2a2ves	  	  
hJp://urbact.eu/en/projects/innova/on-‐crea/vity/crea/ve-‐clusters/homepage/	  
Crea/ve	  Clusters	  in	  Low	  Urban	  Density	  Areas	  
Connec/ve	  Ci/es	  	  www.connec/ve-‐ci/es.net	  



9 

However,	  in	  Southeast	  Asia,	  no	  permanent	  networks	  focusing	  on	  
crea2vity	  (and	  innova2on)	  	  exist.	  There	  are	  also	  pros	  and	  cons	  
with	  some	  networks	  such	  as	  UNESCO,	  we	  felt	  an	  alterna2ve	  but	  
complementary	  network	  was	  needed. 

 Southeast	  Asia	  Crea/ve	  Ci/es	  Network	  
Established	  in	  Chiang	  Mai	  on	  3th/4th	  April	  
2014	  

 1st	  SEA	  Crea/ve	  Ci/es	  Forum	  	  

 Par/cipants	  included	  representa/ves	  from	  	  
  Jakarta	  
  Bandung	  
  Penang	  
  Kuala	  Lumpur	  
  Kuching	  
  Hanoi	  
  Cebu	  

 As	  well	  as	  organiza/ons	  such	  as	  UNESCO,	  
Bri/sh	  Council,	  TCDC,	  ASEF,	  etc.	  

 The	  SEA	  Crea/ve	  Ci/es	  Network	  was	  
informally	  established	  at	  this	  forum	  

Chiang Mai 

PHASE 1 
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1st	  Southeast	  Asian	  Crea2ve	  Ci2es	  Network	  
Forum,	  	  1-‐2	  April	  2014	  in	  Chiang	  Mai	  
www.facebook.com/events/405846776217981 



11 

1st	  Southeast	  Asian	  Crea2ve	  Ci2es	  Network	  
Forum,	  	  1-‐2	  April	  2014	  in	  Chiang	  Mai	  
www.facebook.com/events/405846776217981 
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20	  videos	  of	  all	  talks	  are	  available	  online	  
www.youtube.com/playlist?list=PLWu8FwGKTfL_Bl16nLigmXC59IN-‐
KIO0x.	  All	  resources	  are	  available	  on	  the	  website	  www.seaccn.com	   
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The	  4	  Ci2es	  Compared	  –	  all	  are	  second	  ci2es	  with	  a	  mix	  of	  
modernity	  and	  heritage 

Chiang	  Mai Cebu Bandung George	  Town 

700	  year	  old	  city	  in	  
transi/on,	  many	  cultural	  
and	  historic	  aJrac/ons,	  but	  
also	  contemporary	  scene	  

Main	  sectors	  tourism,	  agro-‐
industry,	  crea/ve	  including	  
cra>	  and	  emerging	  IT	  
sector	  

Second	  city	  of	  Thailand	  

Many	  coworking	  spaces,	  
maker	  spaces,	  a	  science	  
park	  

Young	  city	  /	  ageing	  society	  
contrast 

Major	  commerce	  and	  
industry	  hub	  in	  Philippines	  

Strong	  support	  by	  Chamber	  
of	  crea/ve	  industries	  

Strong	  in	  tourism,	  IT,	  agro-‐
industry,	  and	  furniture	  

Many	  historic	  sites,	  but	  
very	  busy	  city	  

Garden	  city	  build	  by	  the	  
Dutch	  surrounded	  by	  
mountains	  

Very	  young	  city,	  very	  large	  
number	  of	  universi/es,	  
leaders	  in	  technology,	  
industrial	  design	  
(educa/on	  and	  research	  
hub)	  

Strong	  in	  community	  ac/on	  

Very	  suppor/ve	  major,	  also	  
driving	  smart	  city	  
development	  

IT,	  tex/le,	  and	  other	  
industries 

Old	  Trading	  Port,	  World	  
Heritage	  Site	  

Penang	  is	  a	  major	  hub	  for	  
electronics	  industry	  and	  
tourism	  

Urban	  revitaliza/on	  with	  
support	  of	  Heritage	  Funds	  
and	  ThinkCity	  

Strong	  interna/onal	  
linkages	  

City	  becoming	  more	  
vibrant	  again,	  Host	  to	  
major	  regional	  art	  fes/val	  
now	  in	  its	  5th	  year	  



14 

City	  in	  Transi2on	  –	  Tradi2on	  meets	  Change	  and	  Moderniza2on	  
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Largest	  sofware	  and	  digital	  content	  cluster	  outside	  of	  Bangkok,	  
also	  a	  large	  number	  of	  digital	  nomads	  and	  freelancers.	  

Chiang Mai’s Digital Content, IT and 
Software Sector (DCITS) 



16 

Science	  &	  Technology	  Park	  by	  Chiang	  Mai	  University	  and	  Ministry	  
of	  Science	  &	  Technology,	  Design	  Center,	  Coworking	  Spaces	  



17 



18 



19 

Addi2onal	  Forums	  and	  Mee2ngs	  –	  Past	  12	  months	  and	  key	  future	  
ac2vi2es	  –	  all	  listed	  on	  www.seaccn.com 

  Crea/ve	  Ci/es	  Forum	  during	  George	  Town	  
Fes/val	  in	  Penang	  (Malaysia)–	  August	  2014	  
(including	  joint	  exhibi/on	  and	  other	  ac/vi/es)	  

  Joint	  Presenta/on	  at	  ABC	  Forum	  to	  ASEAN	  
poli/cal	  and	  business	  leaders	  in	  Singapore,	  
September	  2014	  

 Design	  Ac/on	  &	  Crea/ve	  Ci/es	  Forum,	  in	  
Bandung,	  (Indonesia),	  November	  2014	  

  Crea/ve	  Ci/es	  Forum,	  Chiang	  Mai	  Design	  Week	  
in	  Chiang	  Mai	  (Thailand)	  –	  December	  2015	  

  Crea/ve	  Ci/es	  Forum,	  in	  Bandung	  (Indonesia),	  
May	  2015	  	  

Next	  

  Crea/ve	  Industries	  Forum,	  Cebu,	  June	  2015	  	  

  6-‐	  months	  project	  supported	  by	  GIZ	  to	  facilitate	  
ASEAN-‐European	  innova/on	  coopera/on	  in	  
cra>s	  and	  design	  	  

  Crea/ve	  Economy	  Forum	  and	  5th	  Year	  
Anniversary	  of	  Crea/ve	  Chiang	  Mai,	  September	  
2015	  
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Bandung	  –	  An	  Emerging	  Crea2ve	  City	  

Bandung	  inherits	  a	  culture	  of	  crea/vity	  
and	  entrepreneurship	  

Three	  main	  poten/als	  that	  determine	  
the	  crea/ve	  economy	  quali/es	  of	  
Bandung:	  	  

People	  |	  Place	  |	  Ideas	  
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Bandung	  –	  An	  Emerging	  Crea2ve	  City	  

A B 

G C 

C C C 
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Our	  MOU	  signed	  on	  2nd	  of	  August	  2014	  in	  Penang	  highlights	  the	  
desired	  areas	  of	  coopera2on. 

Memorandum	  of	  Understanding	  between	  Think	  City,	  GTF,	  Crea/ve	  Chiang	  Mai,	  Bandung	  Crea/ve	  
City	  Forum	  and	  Crea/ve	  Cebu	  Council.	  

 Par/cipa/ng	  En//es	  in	  the	  Southeast	  Asian	  Crea/ve	  Ci/es	  Network	  agree	  to	  work	  together	  to	  further	  the	  
following	  objec/ves:	  

 Establish	  a	  network	  of	  coopera2on	  to	  advocate	  and	  develop	  the	  crea2ve	  city	  in	  the	  Southeast	  Asian	  
region.	  

 Exchange	  ideas,	  exper2se	  and	  resources	  to	  encourage	  the	  development	  of	  talent	  to	  support	  the	  future	  
development	  of	  the	  crea2ve	  economy	  in	  Southeast	  Asian	  ci2es.	  

 Organize,	  host	  and	  develop	  advocacy	  programs	  to	  promote	  Southeast	  Asia	  as	  a	  des2na2on	  for	  
investments	  to	  develop	  sustainable	  crea2ve	  ci2es.	  

 Develop	  a	  common	  promo2on,	  branding	  and	  marke2ng	  digital	  plahorm	  for	  crea2ve	  economy	  players	  in	  
Southeast	  Asia.	  

 Jointly	  explore	  opportuni2es	  for	  funding,	  partnerships,	  and	  coopera2on	  with	  other	  organiza2on	  in	  
Southeast	  Asia	  and	  beyond.	  

 Embark	  on	  mutually	  agreed	  upon	  projects	  to	  catalyze	  greater	  coopera2on	  amongst	  network	  members	  
with	  special	  reference	  to	  the	  crea2ve	  economy	  in	  second	  ci2es	  (non-‐capital	  ci2es)	  
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For	  the	  workshop	  in	  Berlin,	  we	  are	  interested	  in	  different	  areas	  of	  
collabora2on 

 Bringing	  together	  sofware	  and	  IT	  (including	  anima2on,	  games,	  apps,	  mul2media,	  etc.)	  companies,	  
clusters	  and	  innova2on	  service	  providers	  including	  universi2es	  and	  coworking	  spaces	  or	  similar	  

 Connec2ng	  the	  maker	  communi2es	  	  

 Connec2ng	  designers	  and	  makers	  with	  focus	  on	  lifestyle	  products,	  furniture,	  fashion	  and	  crafs	  

 Urban	  heritage	  and	  revitaliza2on	  concepts,	  crea2ng	  crea2ve	  spaces	  to	  promote	  urban	  and	  economic	  
development	  

 Urban	  level	  partnership	  with	  ci2es	  or	  recognized	  representa2ve	  groups	  of	  German	  ci2es 


