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Origin of the Southeast Asian Creative Cities Network — A different ___..c ciios N .
approach to creative cities networking and ASEAN community Network .
development -5 key points
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Creative Cities . .

. d .. o . . Network .
Connecting 2"° Cities in SE Asia ~._ "N
.Each city is R Organisation (public / private
unique, but there education / civil sectors))
is overlap in
interest areas
and greater
similarity Creative Communities —
B :
L Local practices & know-how
>
v
v
DIVERSITY and
— Networking experiences > T <
D .
ground for easier
And we all already have many international partners and cooperation

influences that we can share
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There is a renewed interest in cities and urban areas and they Creative Cities . . |
. . . . . Network -
seem be appropriate hubs for international interactions and \}.
partnerships
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AUTHOR OF THE RISE OF THE CREATIVE CLASS

LITY OFTRECSITY
CITIES |

A TOOLKIT FOR URBAN INNOVATORS

§

Alex Steffen: The shareable future of cities
http://www.ted.com/talks/lang/eng/alex_steffen.html

Triumph of the City
http://www.youtube.com/watch?v=Dsofgp01tZs&feature=related

TEDxLiffey Dylan Haskins - The Creative City
http://www.youtube.com/watch?v=gUq209Dk_Sc
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We had inputs, lecturers, and visitors from leading Southeast Asian B 0

cities and regions around the world Network

The Florida High Tech Corridor (FHTC) is a success L T — S ¥ _
example of 3 major regional universities getting - ““ilﬂnﬂim=
! ' bt | VLN |

together to jointly develop the region T O N O  ) i
The objective is to grow is to growth high-tech L T . I
industry in the region through research Resoures
collaboration, workforce development and * o gl e el B
marketing. FHTC Council involves more than 25 A Dighalmedia/ News Room Worlorca Development
local and regional agencies, the 3 universities co- i . o TR M

Anmnlltmﬂ: Career Expo
Florida’s Innovatic
Benchmark Study
Faces of Technol

UCF Incubator 5 omic
Impact Study

Home | About Us | Sectors | Initiatives | Resources | Contacts o= UF‘IVL‘O.RII).:\
Flonda

Mission: the City of Austin is committed to pursuing
economic development policies that enhance local
prosperity. The City is in a position to more directly
influence the future of the local economy in part through
its economic development policies, including those
focused on emerging technology.

e Clean Energy Digital Media Wireless Biotechnology
and Life Sciences Early-Stage Technology

Commercialization
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Including the British Counci’s Creative Cities network in Europe Gresiive Citiea [ .

Network
and Asia http://creativecities.britishcouncil.org/ \/..

@
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7. Favorites [ <hs

<5 | Twitter - Home @ Suggested Sites v ¥| tulsathit (tulsathit) on Twit.. B m=ifies, 5349, madumsas.. N http--www.nationmultime.. & | The New York Times - Bre.. 8| Bangkok Post City goes in... {#| YouTube - Broadcast Your.. [ linkedin Home
British Council

90 BRITISH
©©® COUNCIL

Creative cities project by BC - Archive

Welcome to Creative Cities

Meet new people, learn, share and exchange ideas - to make your city a better place to work, live in and play.

Urban Co-Design Learning

Experts and
Tools

Knowledge and
Opportunities Flagship Projects

Creative Industries
Ideas Bank

/ Creative Economy

Make your city a better place to live in. Join us in the Kosice Future Ci Subscribe to our
Game. [MORE]

Newsletter

N S |




Including the well known, UNESCO Creative Cities Network

Frangais - Espanol - #3C

=

United Nations
Educational, Scientific and -
Cultural Organization *

UNESCO Education | Natural Sciences

Aboutus QRLEMEEN Worldwide Communities Events

@ Creative Cities Network

UNESCO » Culture » Themes » Creativity » Creative Cities Network » About Creative Cities

Creativity

Creative Economy Report
2013 Special Edition

UNESCO Creative Cities
Beijing Summit

Creative Cities
Network

» Application FAQ
» About Creative Cities
External Evaluators
Why cities ?

Why join the Network?
Who are the Members?
Network Activities

UNESCO-Ruby Partnership

Creative Industries

Arts Education

Aschberg Bursaries for Artists

What is the Creative Cities Network?

A network of creative cities, working together towards a comman missicen for cultural
diversity and sustainable urban development.

Member cities are recognised as:

» ‘Creative hubs" that promote socio-economic and cultural development in both the
developed and the developing world through creative industries

» “Socio-cultural clusters® connecting socio-culturally diverse communities to create
a healthy urban environment.

The MNetwork aims at developing international cooperation among cities and
encouraging them to drive joint development partnerships in line with UNESCO's
global pricrities of “culture and development” and “sustainable development™.

Once a city is appointed to the Netwaork, it can share experiences and create new
opportunities with other cities on a global platferm, notably for activities based on the
notions of creative economy and creative tourism (PDF).

Mission statement (PDF)

Sepfomber 2013

Creative Citles Network
Mission Statement

The Cracetes Clius Natwork smmitx i develop niamadizesd cocpendon amang
Cles thet hywe dectfnd cwately ae A sbatagc fackr for wantenabie

macicen, probuexiored neganwions. comeuntes, ovi socely, ma ostiral
irateitiors in mll rogions of the word. Tha Crastan Cling Network fncitates e
shacien ol azd tha mncohas cias.

Resources

Southeast Asian

Creative Cities . .

Network

a A+ 3 &

> RESOURCES
¢

The Creative Cities Network

» Evaluation and Studies
» Interviews and Articles
» Contact us

Thematic Networks
» Literature

» Film

» Music

» Crafts and Folk Art

» Design

» Media Arts

» Gastronomy

n Facebook Photo Gallery

~__ inN

Social and Human Sciences Culture Communication and information ) Media Services )



As well as European Urban Networks and Initiatives

http://urbact.eu/en/projects/innovation-creativity/creative-clusters/homepage/

Creative Clusters

in Low Urban Density Areas

Connective Cities www.connective-cities.net

P Our Project
P Our Partners
P Our Activities

P Our Outputs

PROJECT
| DOCUMENTS
MAP OF THE PROJECTS

LIST OF THE PROJECTS

Connecting cities
4 Building succ

€SSes

o,
’
CIUSters Creative Clusters in Low Density Urban Areas

> Homepage > Homepage Creative Clusters

From creative industries to the creative place

The starting assumption of the project is that creativity
can act as a driving force for economic development of
small urban centres and not only of big cities. Thus, the
main value-added that the work of the Creative Clusters
network can produce is to transfer the “creative city
model” (too much focused on big and middle-sized
metropolis) to low density urban areas. In other words,
to transfer a range of so far considered urban attributes
(accessibility, cultural life, technological facilities,
competitive clusters, global networking, etc.) to middle-
sized and small towns.

Southeast Asian

Creative Cities . .
Network I .

ONNECTIVE
ITIES

Search m

NEWS

FEBRUARY 2011

Creative Clusters fourth
thematic workshop - Barnsley

The fourth and last thematic
workshop of the URBACT
network on Creative Clusters
will be devoted to discussing
events and cultural agenda as
catalysts in promoting creative-
based strategies in local
development

» Read more

FEBRUARY 2011

From Creative Industries to n



However, in Southeast Asia, no permanent networks focusing on
creativity (and innovation) exist. There are also pros and cons
with some networks such as UNESCO, we felt an alternative but

complementary network was needed.

¥ Southeast Asia Creative Cities Network
Established in Chiang Mai on 3th/4th April
2014

¥ 1st SEA Creative Cities Forum

® Participants included representatives from
" Jakarta
" Bandung
" Penang
® Kuala Lumpur
¥ Kuching
® Hanoi
" Cebu

¥ As well as organizations such as UNESCO,
British Council, TCDC, ASEF, etc.

® The SEA Creative Cities Network was
informally established at this forum

Southeast Asian
Creative Cities
Network
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15t Southeast Asian Creative Cities Network ;f?;;jj{;fj;’ijif*,j*f:j”"‘. I Sreative Cities . .
. . . . Network =
Forum, 1-2 April 2014 in Chiang Mai &3 N

www.facebook.com/events/405846776217981

Jlavnanne (U P)
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15t Southeast Asian Creative Cities Network Creative Cities . .
Forum, 1-2 April 2014 in Chiang Mai hisbiesh Ly .
www.facebook.com/events/405846776217981
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e |
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handmade
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20 videos of all talks are available online Creative Cities [} ]

www.youtube.com/playlist?list=PLWu8FWGKTfL_BI16nLigmXC59IN- = \!.

KIOO0x. All resources are available on the website www.seaccn.com
Lo | (5]

D Southeast Asian Cre: x \
L CiB www.youtube.com/playlist?list=PLWu8FwGKTfL_BI16nLigmXC59IN-KIOOx Qe =
Youllll Q vpload (1 g3
Home Videos Playlists Channels Discussion About
L %1 2 2 T 2 .
» Southeast Asian Creative Cities Network and Handmade Chiangmai

» Playall < Share i Like

Sy -

Highlight of SEA Creative Cities Forum & Handmade-Chiangmai Seminar

Mr.Kitirat Pittipanich

Mr. Kawin Dheppatipat

3 ﬁ E Mr. Desmond Hui Cheuk Kuen

- ‘ £ Mr. Joe Sidek

] ! Mr. Buck Richnold Sia i Chiangma




The 4 Cities Compared — all are second cities with a mix of
modernity and heritage

Chiang Mai

700 year old city in
transition, many cultural
and historic attractions, but
also contemporary scene

Main sectors tourism, agro-
industry, creative including
craft and emerging IT
sector

Second city of Thailand

Many coworking spaces,
maker spaces, a science
park

Young city / ageing society
contrast

Cebu

Major commerce and
industry hub in Philippines

Strong support by Chamber
of creative industries

Strong in tourism, IT, agro-
industry, and furniture

Many historic sites, but
very busy city

Bandung

Garden city build by the
Dutch surrounded by
mountains

Very young city, very large
number of universities,
leaders in technology,
industrial design
(education and research
hub)

Strong in community action

Very supportive major, also
driving smart city
development

IT, textile, and other
industries

Southeast Asian
Creative Cities
Network

| =

George Town

Old Trading Port, World
Heritage Site

Penang is a major hub for
electronics industry and
tourism

Urban revitalization with
support of Heritage Funds
and ThinkCity

Strong international
linkages

City becoming more
vibrant again, Host to
major regional art festival
now in its 5t" year
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City in Transition — Tradition meets Change and Modernization Creative Cities . .

Network

From BANGKOK to CHIANG MAI ;
and RAYONG Provinces ,»f
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also a large number of digital nomads and freelancers. Network . .
| 3 Endurance : \ e
ntric Technology CNX Creative Bt
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Largest software and digital content cluster outside of Bangkok,  SoutheastAsian n &
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Science & Technology Park by Chiang Mai University and Ministry ..ive citios . .
of Science & Technology, Design Center, Coworking Spaces Network

.
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Creative Chiang Mai Creative Chiang Mai
L.d

Croative Chiang

www.creativechiangmai.com

— .

gy i University (CMU STeP)
2nd floor, Nesearch and Technology Transier Duilding (NTT Did )
A 5

Chiang Mai Creative Mapping e CREATIVE

A report and directory of creative T 3ot o1 cx o CHIANG MAI
resources & assets in Chiang Mai
senuariideuiuaunswaas wassHiuBavinu

Fax 05394288 9] oxt. 213

” WWWw.Ccrea

Creative Chiang Mai Secretan
Science and Technology Park,
2nd floor, Nesearch and Techr
Faculty of Enginconing, Chan
2391 sy Kacw id | Muang D
Email

Mokbsle. {+66} 28 268 5369
Tol 05394288 91 ot 208
rax 05394288 9| coxt. 213
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Additional Forums and Meetings — Past 12 months and key future creative Cities . .

Network

activities — all listed on www.seaccn.com ~_ N .

Creative Cities Forum during George Town
Festival in Penang (Malaysia)— August 2014
(including joint exhibition and other activities) rban acupu Rt

through creativity
gimation

¥ Joint Presentation at ABC Forum to ASEAN
political and business leaders in Singapore,

September 2014

Design Action & Creative Cities Forum, in
Bandung, (Indonesia), November 2014

Creative Cities Forum, Chiang Mai Design Week
in Chiang Mai (Thailand) — December 2015

Creative Cities Forum, in Bandung (Indonesia),
May 2015

Next
® Creative Industries Forum, Cebu, June 2015

® 6- months project supported by GIZ to facilitate A
ASEAN-European innovation cooperation in — , ok
crafts and design : S

P

¥ Creative Economy Forum and 5t Year
Anniversary of Creative Chiang Mai, September
2015



Bandung — An Emerging Creative City

Built Environment
with
Business Potential

Active and Efrepreneuriol
Communities

Social Innovation
and
Economic Value

Southeast Asian
Southe creative Cities
Creati\ Network

Netwol

~ -

Creative Industry Corridors

Cilegon ‘

Cikarang "~
Kerawang

Bogor Purwakarta "\,

Cirebon
N\

Puncak \
Lembang

Cianjur

N g
Bandung
Cimahi
Padalaran

Bandung inherits a culture of creativity
and entrepreneurship

Three main potentials that determine
the creative economy qualities of
Bandung:

People | Place | Ideas
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. . . SOUth.e Creative Cities . . @’
Bandung — An Emerging Creative City Creati\ Network _ iy 54

Netwol

Social Innovation
and
Economic Value

Built Environment
with
Business Potential

Place Ideas

Active and Entrepreneurial
Communities
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Our MOU signed on 2nd of August 2014 in Penang highlights the  creative Cities [ ] .
desired areas of cooperation. eblis .

Memorandum of Understanding between Think City, GTF, Creative Chiang Mai, Bandung Creative
City Forum and Creative Cebu Council.

¥ Participating Entities in the Southeast Asian Creative Cities Network agree to work together to further the
following objectives:

¥ Establish a network of cooperation to advocate and develop the creative city in the Southeast Asian
region.

" Exchange ideas, expertise and resources to encourage the development of talent to support the future
development of the creative economy in Southeast Asian cities.

¥ Organize, host and develop advocacy programs to promote Southeast Asia as a destination for
investments to develop sustainable creative cities.

¥ Develop a common promotion, branding and marketing digital platform for creative economy players in
Southeast Asia.

¥ Jointly explore opportunities for funding, partnerships, and cooperation with other organization in
Southeast Asia and beyond.

" Embark on mutually agreed upon projects to catalyze greater cooperation amongst network members
with special reference to the creative economy in second cities (non-capital cities)
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For the workshop in Berlin, we are interested in different areas of creative Cities ] N
. Network
collaboration st Y |

¥ Bringing together software and IT (including animation, games, apps, multimedia, etc.) companies,
clusters and innovation service providers including universities and coworking spaces or similar

¥ Connecting the maker communities
¥ Connecting designers and makers with focus on lifestyle products, furniture, fashion and crafts

¥ Urban heritage and revitalization concepts, creating creative spaces to promote urban and economic
development

¥ Urban level partnership with cities or recognized representative groups of German cities



